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Marketing Plan

• Analysis (SWOT)

• Benchmarking
• Diagnosis
• Objectives
• Estrategy
• Action Plan
• Follow-up and Control Plan 

Branding. Brand strategy 
• Objectives
• Analysis
• Identity (general and visual)
• Estrategy
• Implementation

Services Marketing
• Analysis
• Product
• Price
• Place
• Promotion
• Process
• People
• Physical Evidence

Destination Marketing 

Inbound Marketing 
• Writing Web/Blog Articles
• Press Releases
• Graphic Pieces
• Creative Videos (Corporate/Social Networks/Webinar)

Web Design, Corporate Identity and  
Social Media

• Interno
• Externo
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Marketing
Services
Marketing is the set of strategies aimed at the 
communication and commercialization of products 
and services. It allows designing specific strategies 
for each type of business, choosing the channels 
where the target audience is located and measuring 
the actions to be carried out in real time, in order to 
gain visibility by optimizing resources.

At BCN Brand we specialize in the main areas of 
digital marketing:

• Marketing Plan
• Branding
• Services Marketing
• Destination Marketing
• Inbound Marketing
• Web Design, Corporate Identity and Social Media

Marketing Catalogue
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Having a well-developed marketing plan is a 
must for companies of all industries and all 
sizes.

A marketing plan is a document that contains 
the analysis of the current situation of the 
company, the goals it seeks to achieve and 
the steps to follow to achieve them.

We will carry out an audit, in order to analyze 
the strengths, opportunities, weaknesses 
and threats of the company, in order to fully 
exploit the factors in our favor and identify 
the weak points in order to optimize and 
improve them.

Marketing Plan
We will carry out a complete analysis of the 
competition, both direct and indirect, in order 
to find out how they get their customers, 
what value their products or services have 
and what their marketing strategies are.

We will also establish goals (short and long 
term) and strategies to achieve them. Goals 
will be specific, concrete, measurable and 
achievable.
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El branding, también conocido como 
gestión de marca, está conformado por un 
conjunto de acciones relacionadas con el 
posicionamiento, el propósito y los valores de 
una marca. Su objetivo es crear conexiones 
conscientes e inconscientes con el público 
para influir en sus decisiones de compra. En 
otras palabras, el branding se centra en hacer 
conocida y deseada una marca, así como en 
ejercer una imagen positiva en la mente y el 
corazón de los consumidores

Branding. Brand Strategy

Marketing Catalogue | Branding

Among the functions we perform are: 

• Strategy management and coordination
• Proposal of marketing campaigns
• Market, customer and competitor research
• Resolution of problems and conflicts 

related to the brand
• Product knowledge 
• Design and development of materials or 

resources to support the commercial area.
• Branding. Brand applications
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DMarketing Catalogue | Services Marketing

Service marketing is in charge of 
representing the benefits that a brand 
offers, opening its way in the market and 
differentiating it from its competitors. 

The main characteristic of the service-
product is that it is not tangible, so it is 
not directly perceived with the 5 senses. 
However, this does not mean that its benefits 
are not taken advantage of.

Thus, we manage to highlight the value 
of intangible products by offering them to 
satisfy a shortage or provide a solution to a 
customer’s problem.

There are multiple benefits to service 
marketing. It is essential that people know 
the quality that your company has and that it 
does not compare to any other. 

Services Marketing
This way you will be able to attract more 
customers and increase your profits 
significantly. 

Specifically, these are its advantages:

• Improve the perceived value of your 
brand.

• Satisfy the customer based on active 
listening.

• Get more people to know your services.
• Optimizes your company’s sales cycle.
• Provide new business opportunities with 

partners.
• Identify your customers’ needs and 

desires to create strategies.
• Exceed your business objectives.
• Make your customers become your brand 

ambassadors.
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Destination marketing serves to improve the 
influx of visitors to a specific area, whether it 
is a country, a locality or a group of these. It 
increases the benefit for the region thanks to 
an increase in tourism, while at the same time 
making visible all the points of interest it may 
have.

On the other hand, it also feeds the option 
of generating new activities or building 
new attractive areas to achieve the tourist 
attraction that you are looking for. Its greatest 
utility is to promote tourism based on the 
reinforcement of the strong points of a 
region.

These places must become attractive 
destination points. By becoming interesting 
they can attract the attention of different 
groups such as tourists, visitors, investors, 
skilled labor and university students.

Destination Marketing

Marketing Catalogue | Destination Marketing

It can help economic growth and improve the 
standard of living of the people residing in 
those places being promoted.

Additionally, destination marketing can be 
used as a key element to boost the progress 
and development of a geographic location, 
since it can be transformed into a place 
where companies will want to invest. This 
will lead to revenue generation, increased 
employment sources and an overall 
improvement in the infrastructure of the 
place.
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DMarketing Catalogue | Inbound Marketing

Inbound marketing is the methodology that
integrates advertising and marketing 
techniques that are not intrusive with the 
objective of communicating with the user 
at the beginning of the buying process and 
accompanying them until the final conversion 
or sale.

The main purpose of this methodology is to 
attract and convince your ideal customers 
with valuable content, taking into account 
where they are in the buying process in order 
to personalize what you offer them at all times. 
The idea is to
accompany them all the way from the 
moment they hear about your brand for the 
first time until the final transaction takes place.

Inbound Marketing
Content marketing is the queen technique in 
inbound marketing. Without content nothing 
makes sense in an inbound strategy that 
seeks to attract to sell.

For our part, we will study each business and 
define the buyer persona, to propose which 
inbound techniques are the most appropriate 
and implement them in each case. 
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DMarketing Catalogue | Web Design

We take care of creating personalized, clear 
and
clear and effective, that will help you to
help you to transmit the image you want to
your customers and also help them to easily 
find what they
easily what they are looking for.

We will help you decide which type of website
is the most appropriate for your business, 
and for this we will carry out a study prior to 
the design to define what image you want to 
convey and how to approach the user in the 
most.

Web Design, Corporate Identity and 
Social Networks





Rda. General Mitre, 141
08022 Barcelona
marketing@bcnbrand.com
Tel. 934 222 338
    bcnbrand
Horario de Lunes a Viernes de
9:00h a 14:00h y de 16:00 a 20:00h

Comunicació Gràfica
C/Aragó, 270 - 272 1ª planta
SERVEI ESTACIÓ - 08007 Barcelona
cgrafica@serveiestacio.com
Tel. 664 851 971
Horario de Lunes a Sábado de
9:00h a 21:00h


